Introduction to Business
BSN 100 – 1
Fall 2003

Instructor:  Eric Sturgess, MIM
Phone #:  (530) 541-4660 Ext. 223 
E-mail:  sturgess@ltcc.edu 
Web-site:  visit www.ltcconline.net/sturgess/ for more information!

Description:  
This course provides an overview of the basic functions of business and how they interrelate.  Topics to be covered include global business, e-business, entrepreneurship, human resources, marketing, management, logistics, accounting, finance and investment.  Transfers to CSU, UNR, and UC.
 
Student Outcomes/Objectives:
At the conclusion of the class students will:
Demonstrate logical and critical thinking in the field of business.
Apply business theory to “real world” business situations.
Understand the fundamental concepts of business.

Course Content and Scope:
Business a Global Environment
Entrepreneurship
Management:  Empowering People to Achieve Business Objectives
Marketing
Logistics
Business On-line
Finance
Investment

Class Hours: MW 9:00 – 10:50 AM
Class Location: E100
Textbook:  Contemporary Business 2003
Additional Materials: Internet,” New Eyes” Research, periodicals and much more!

Attendance:
Class attendance is required.  Absences in excess of 10% of class meetings may result in being dropped from the class. The District –Wide Policy states that unless the student and the instructor have made previous arrangements, a student may be dropped from class whenever total absences are two or more than the number of times a class meets per week. However, it is ultimately the student’s responsibility to drop the class.  Students, who discontinue attending and are not dropped by the instructor, risk receiving an “F” grade for the course.
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Special Accommodations:
If you have any special accommodations such as enlarged copies, recording lectures, extra time on tests, or other learning aids, please talk with me the first week of the program.

Grades:
Background
Evaluating performance is a necessary fact of academic life.  Grades are based on the results of the student’s work in the classroom and the effort each student puts forth in achieving the goal of the assignment.  I embrace the formula for success that states:
“Students should come to every class, be on time for class, have materials ready and TRY!”
Individual grades should reflect student demonstration of mastery of course objectives and outcomes.  Please remember, grades are not given but are earned!

The following is a breakdown of assignments and activities based upon the total points accumulated throughout the quarter:

Participation @ 100 points						100
Business Journals @ 25 points					150
Class Debate								  50
Midterm								200
Final									200
Business Project							300
Total Points							          1000

Grading Scale as a percentage of total points:
			90% - 100%		A
			80% - 89.9%		B
			70% - 79.9%		C
			60% - 69.9%		D
			59.9% and below	F

Written work will be assessed on Content (approx. 80%) and Spelling/Grammar/Punctuation/Usage, etc. (approx. 20%).  Please ensure that your best work is submitted by the deadlines indicated in the course outline.
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Please feel free to talk with me regarding your standing in the class or other issues anytime throughout the quarter.  Keep all your graded assignments so you are aware of your standing in the course at all times.

Let’s have Fun and make our business dreams a reality!

Important dates to remember:
Friday, October 17: Last day to drop with no record
Friday, November 21: Last day to drop with a “W”
Final Exam Week: Monday –Thursday, December 8-11

Key Projects and Activities:
Business Project
Each of you will have the opportunity to develop a Business Project by the end of this course.  It may require working with fellow classmates to develop a comprehensive Business Project of your choice.  See attached for more details of this exciting project.

Business Journals
These journals will reflect your critical thinking concerning case studies, current market events and/or personal reflections.  They should be 1-2 pages in length, typed and double-spaced.  Journals will always be submitted on the Wednesday session of each week as indicated in the topical outline.  See attached for a sample format of these journals.

Debate
The class debate will provide an opportunity for each student to develop, support and argue their point of view on a controversial business topic.  This will require a written and oral component.  More details forthcoming…

Dishonesty
Cheating or plagiarism will result in a zero on the test or assignment or the possibility of being dropped from the course.

Late Assignments
An automatic 25% will be deducted from all work turned in after the assigned deadline.  
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Topical Outline
The following is a tentative schedule of material to be covered.  The schedule is subject to change.

Week of…				Topics					Assignments
Sept. 22				Welcome/Overview 			Chapters 1-2
					Achieving Business Success		

Sept. 29				Economic challenges			Chapters 3-4
					The Global environment		 BJ#1 due
					
Oct. 6					Starting and Growing Your Business Chapters 5-7
					Entrepreneurship/E-Commerce	BJ #2 due
					Begin Business Project –TPPR*

Oct. 13					Management/Leadership		Chapters 8-10						Human Resources			BJ #3 due				
Oct. 20					Labor Management			Chapters11-12
					
Oct. 27			Review/Mid Term			Debate 								Oral/Written	

Nov. 3			Marketing Management		Chapters 13-14
			Product Development and Pricing	BJ #4 due

Nov. 10			Distribution				Chapters 15-16		Marketing Communications		BJ #5 due

Nov. 17			Technology to Manage/Succeed	Chapters 17-18
			Understanding Accounting		BJ #6 due	

Nov. 24			Managing Financial Resources	Chapters 19-20		Review	

Dec. 1			Business Project Presentations


Dec. 10 Wednesday 10-11:50am	Final
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More specifics as they relate to the Topical Outline: 

The following are topics for the first 2 journals in this course.  The other journal topics will be given in class as appropriate:

BJ#1: Discuss and analyze a key issue in the world of business.  Indeed, this is a broad topic but my intent is that you select a topic that may be of interest to you!  Your sources for this journal are many!  Look up an article in the newspaper or magazine (Business Week or the Wall Street Journal are always a good sources) or on-line (search for info on the web).  Remember to use the attached journal format.  My interest is that you have a point-of view or recommendation on the selected topic.  This is the key to success in this course – develop a point-of -view on key topics discussed in this course! 

BJ #2: This journal will require you to review and analyze business plans.  I suggest you go “web surfing” and see what sources are available for you to locate business plans.  (Hint:  go on-line and look up “business plans” in your favorite search engine.  I recommend google.com).  If you are not having any luck within the first 15 minutes of your search then go into bplans.com and follow the prompts to find sample business plans.  Review 2-3 plans and give me your point-of-view on these i.e. how do they effectively communicate their business – the written copy and use of graphs, what key sections seem to be important to you?, etc.  In this assignment you will critique the plans and provide a point-of view (you will be the “Roger Ebert” of business plans). 
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Sample Journal: (2 pages max. typed)

Please put your name, course and date in the upper right-hand corner (this is typical of all assignments).

						Title

Background/Summary:

This will be the summary of the article that you have chosen or in the case of BJ#2 it will be the key information you have come up with from your web search regarding business plans.

This section is the facts/key information that the reader must know to get a general idea of your topic.  This may be 2-3 paragraphs in length.

Point-of View/Recommendation:

This is the key section in which you provide your critical thinking on the selected topic!  I am most interested in this.  This is your point-of-view or recommendation as well as key rationale to support your position!  This may be 3-4 paragraphs in length. 

Sources:

At the end of your journal always cite you sources!  Just simply state the periodical, the date, author and page number (if appropriate).  If you cite from the Internet include the URL (web address) as well as the previously stated information as appropriate.
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BSN 100 Term Project – Fall Quarter 2003
Overview
This project will be the culmination of learning in the Introduction to Business course.  The purpose of this assignment is to encourage all students to develop their own business project as an individual or team.  The topic should be relevant and may be used as a basis of further research and discovery for the future with application to the real world.  The students will select their own teams of 3 students maximum.  Each team or individual will develop a paper (8-10 pages) that will be thoroughly researched and provide key issues and recommendations/points of view on the selected topic.  There will be some in-class planning time, however it will be necessary to divide and conquer the research, share and develop an engaging project that will dazzle the audience with the thoroughness of information and strategies of delivery.

Components of the Project
If the team approach is selected, each participant in the team should write a section of the paper.  The table of contents should indicate the title of the section and the student’s name that is responsible for that section.

The written report (250 pts.) and its components are listed below:
Cover Sheet										
Table of Contents, with titles of sections and student names (if team project)		
Written report, preferably typed double-spaced (8-10 pages)				
Works Cited – Bibliography								
Appendix to include: additional graphs, diagrams, news articles, pictures, etc.

The written reports will be due on December 3, 2003.  Late papers will be marked down 25%!!!  Please don’t be late!!

The oral presentation (50 pts.) will include all members of the team and be a maximum of 15 minutes with 5 additional minutes for questioning from the audience.  The total group time will be 20 minutes in length.  Presentations will be made the week of December 1.

Examples of Possible topics:
Retail business – A day in the life 
Retailing on the ‘net
How to Start a Small Business 
Corporate Scandals – from Enron to Worldcom
September 11, 2001: Impact on Global Business
NAFTA (North American Free Trade Agreement)
Federal Reserve Board – power over monetary policy
Following the Stocks – select/analyze stocks
Entrepreneurism – How to develop your own business enterprise
Ethnic Marketing
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 Term Project Progress Report* – BSN 100


The team of students (or individual) has the responsibility to complete this form.  Please see the instructor as soon as possible if you have any questions or need clarification.  Please turn this progress report into the instructor no later than Wednesday, October 8, 2003.

Student Name(s):




Date:
Topic of Project:



Write a three-sentence summary of your chosen topic:








Questions for the instructor?



Approved by:_____________________________________  Date:__________
Comments:______________________________________________________

